The Art in the Park Social Media Guide

Art in the Park will be taking over both the Jephson and Pump Room Gardens on the
weekend of 4th and 5th August 2018. With over 180 different artists, performances
and workshops going on, there will be a lot to talk about and see at the event.
Social media is a great way of telling people you are going to be with us at Art in the
Park, allowing fans of your work to come see you here. To help, we have put
together this useful “Social Media Guide” to help you make the most of your
weekend with us and to hopefully maximise your customer base!

To make things simple, we have 3 distinct sections to this guide:
Things to do before Art in the Park
Things to do during Art in the Park
Things to do after Art in the Park

We hope you find this guide useful!

Section 1
Things to do before Art in the Park

1. Invite people down to the event!
This needs to happen as soon as possible. If you don’t tell anyone you are going to
be somewhere, you are not giving them the chance to visit you! This can be a simple
post such as “On 4th and 5th August, I will be exhibiting at Art in the Park in
Leamington Spa”. This could be followed by a picture of your art, the event logo or a
picture of you at a previous event. Don’t forget to include the hashtag of the event
(in this case #AITP2018) so that your posts can be seen by people who don’t follow
your work......yet!
2. Tell people what items you will be exhibiting!
You can whet peoples appetites as to what you will have on your stall on the day!
Make people want to seek out your stall and what you are exhibiting/selling!
Engaging with your followers can also give you a better idea of what items to bring
with you on the day.
3. Tell people about any demonstrations/competitions/special offers you may be
running!
Make people want to find your stall! Something interactive, or a special offer, may
be the push someone needs to come seek out your stall in particular.

4. Do a short video message the day before reminding people to come down to
visit you at #AITP2018!
People get busy and they might have missed your posts letting them know that you
will be at #AITP2018. A video stands out from plain text, by doing a short video
message the day before the event you are making sure you and your art is in the
forefront of the publics mind.
5. Do a mock up version of your stall and post a picture of it on your Social Media
pages!
This is a really useful planning tool for you to figure out how things will be displayed
at the event, as well reminding you of the little things you may need to take on the
day (hello blutak!). Whilst your stall is all set up, take a quick picture of it and post it
on your social media. People are nosy and love to see behind the scenes. It also gives
you content for your social media pages (as well as serving as a reminder for the
public so they know what to look for on the day!).

6. Follow Art in the Park on Facebook, Twitter and Instagram, and include the
hashtag #AITP2018 in your posts.
If you can follow our official event Social Media pages, then we may be able to
reshare posts that include our hashtag! Art in the Park is on the following social
media channels:
Facebook: Leamington Art in the Park
https://m.facebook.com/leamingtonartinthepark/
Twitter: @AITPLeamington
https://twitter.com/AITPLeamington
Instagram: @aitpleamington
https://www.instagram.com/aitpleamington/

We are using the hashtag #AITP2018 for this year’s Art in the Park and if you use this
within your posts, we will try to share your posts with our audience too.
7. Interact with other #AITP2018 exhibitors online!
You can use the event’s hashtag (#AITP2018) to see who else is talking about Art in
the Park. This has the potential to allow you to increase your customer base and to
interact with fellow artists/vendors/performers. Interacting with customers via the
hashtag and social media pages also has the potential of accelerating the buying
process as your buyer already feels they know you!

8. Do not be afraid of telling people too much! If they miss it on Facebook, then
they might see it on another platform!
With all of the noise on social media and in our in-boxes, messages can get missed so
it is ok to repeat your messages online.
Here are a few reasons why you posts might not have been read:
The social media platform didn’t show the message to them (oooooh those
flipping algorithms!).
 They might not have been online when you posted it and it is now too far down
their newsfeed for them to see it.
 They might have seen it, but as they were in a hurry they didn’t read it properly.


By repeating your post on multiple platforms before the event, in different ways at
different times, you can give your audience the best chance of seeing your key
messages. Have a think back, how many times have I mentioned our

hashtag?( #AITP2018) I’ll bet you remember it now! Don’t be afraid of repeating
yourself!
Doing these 8 things before the event could increase your chances of getting both
your existing audience, and new followers, to visit you at #AITP2018.

Keep going....there’s more!!

Section 2
Things to do during Art in the Park

So you have arrived at #AITP2018, found where you will be exhibiting, unloaded your
displays and set up your stall. What could you do now on Social Media to help
promote your stall?
1. Take a picture of your stall when it's ready and invite people down to it!
This is your chance to tell your audience, on each of your social media platforms,
that you are at the event and that they should come and visit you! The easiest way is
to take a picture of your stall (so they can see what you are exhibiting and can see
you easier when they get there), or take a selfie at your stall or by the events logo,
poster or event organisers/volunteers. Don’t forget that hashtag! #AITP2018
2. Tell people where you are located so they can find you easily!
“I’m by the stage next to the pizza truck! (Mmmmmm pizza #AITP2018)”
With over 200 stalls at Art in the Park, you want to make it super easy for your
followers to find you! Aside from using event markers (like the stage etc) to tell
people of your wherabouts, you could record a short video from the entrance of the
event to your stall so people know which route to take to find you. To make this
more interesting, you could use a video editing App to speed it up, add music and
insert pictures before and after it!
3. Record a video of you talking about your pieces and post it on Facebook,
Instagram and Twitter!
This is a great way of using quiet times during the event to keep
awareness/interaction up on your social media channels. Video’s can be recorded on

your phone, or you could do it live (eeek!) on Facebook Live, InstagramTV or on
Periscope (on Twitter). Personally, we would do a Live message on the first day and
then record a video on the second day to add some flavour to the messages.

4. When we visit your stall taking pictures for the official Art in the Park social
media channels, SMILE and be engaging in the photos!
At many events the people responsible for the social media, the official
photographer, or the event organisers, may come round and take a few pictures to
continue promoting the event as it happens. When they do, take advantage of this!
They will be looking to help you get the most out of the event.
5. At the end of day 1, tell people again on your social media that they should
come and see you on day 2!
This gives the people who wanted to visit you on day 1, but couldn’t make it, another
chance to see you the following day (give them a bit of FOMO!). You could use
pictures you have taken throughout the day to put together a really nice post that
advertises your stall, stock and the event - make people want to come visit you!
6. At the start of day 2, remind people that you are back and why they should visit!
Videos are fab for this! Share your excitement! Post a quick reminder that you are
back for day 2 and tell people why they should come see you at #AITP2018!
7. Interact with, and retweet, other people using the hashtag #AITP2018 during the
day!
Use the quieter times to talk to people online, share the event and try to attract
them down to visit your stall. Even if they cannot make it down to the event, you are

still making an impression which may lead to online sales or the chance to promote
yourself at another event.

8. Network with your fellow artists!
Make the most of being surrounded by people who are as passionate about creating
art as you are. Connect with them online, talk to them about how they got into it,
and see if you could help each other in the future (or at future events).
9. If you make a sale, see if the person buying is willing to have their picture taken
with your art (makes a great testimonial)!
Celebrate each customer and see if they do not mind having their picture taken with
you. Make it personal by personalising the art and then you can both share it on
your social media platforms (don’t forget that hashtag!). At the end of the event, you
could create a collage of these pictures to celebrate the event and the people you
have met.
10. Thank everyone who visits you and tell them which event you will be at next!
A smile and a thank you goes a long way! Not every visit will result in a sale, but it
could result in another person following your work on your social media platforms.
Give out your card, promote yourself and your next event.
11. Make friends and follow up!
This is your chance to build, or add, to your email list! Keep your audience updated
on new pieces, where you will be exhibiting next, and any special offers you might
have. This can be done electronically on a tablet or phone (using a platform like
Mailchimp) or you could print off a sign up sheet. Just be careful about the security
of the data and being GDPR compliant.

Section 3
Things to do after Art in the Park

Firstly congratulations for getting through the event! It takes guts and determination
to exhibit at any event where you are putting your products on general display.
Now is a great time for you to maximize on the exposure of the event and to keep
your customers (old and new) updated.
1. Follow the organiser and other vendors on social media.
Every vendor who you meet at the event would no doubt be happy for you to follow
their social media pages. Think about their Facebook Business Pages, Personal Page
(dependent on how well you know them), Twitter, Instagram and LinkedIn channels.
This is networking without the stress!
This is also a great opportunity to talk to the organiser of the event (#AITP2018) and
see if they have any upcoming events that you could become involved in. They may
have other opportunities for you that could raise your profile even more (including
exhibiting, sponsoring, supplying items for gift bags etc).
2. Thank people for coming to see you at #AITP2018!
This might sound silly, but not many people do it and it’s a great way to keep positive
interaction going with your customers. Thanking people and showing people
gratitude on social media is great for engagement and helps create content. It also
accelerates the “know-like-trust” cycle which means people may want to buy from
you again.

This extends to the volunteers, stall holders, sponsors and anyone else you can think
of at the event who you made direct contact with.....so go and like their pages and
share some of their messages!

3. Tell people where you will be next!
"Sorry, I didn't realise you were there otherwise I would of spent £xxx with you!"
It's up to you to give people information rather than for them to figure it out on their
own. If they couldn’t make it to #AITP2018 (or they missed a sparse social media
presence.....), make sure they know where to find you next time! Create some FOMO!
4. Write a review of the event in a blog and share it on social media!
Writing a blog about an event is a fantastic asset to have and use after an event. You
can document what you did during it, give a time-line of events (starting from setting
up to close down), any stories you heard from customers or stall holders, and
anything else that could add value to the reader. Also, add a few lessons that you
have learnt over the weekend so people can hear what worked for you and what did
not work (people are human so if it did not go well, say so!).
5. Follow up with potential customers that you have met!
This is something that most people do not do and this loses them sales. If someone
has asked you for a brochure, information about a product, a website link, or to keep
them updated on a database then do it within a few days of the event. Show your
customers that you value them. Doing it as quickly as possible means you are still in
their minds and that they are then more likely to act on it. Also, make a note in a
diary for a few weeks time to follow up again and see if they received the
information. If they have then brilliant, but if they haven't then you can resend it.

Again, show your customers that you value them.

6. Think of 5 things to keep, 5 things to change and 5 things that you saw others
doing!
This is a tool that we love doing. It's a simple review tool that helps you plan for
future events by doing the following:
5 Things to Keep
Which pieces sold? Which leaflets did people take? What phrases worked when
talking to your customers? Which displays did people go to? What set up processes
worked to make the day run smoothly? Is there anything else that you were happy
with?
5 Things to Change
Which pieces had no interest? Did customers move quickly pass certain parts of your
stand? Did your leaflets, business cards and other POS attract people in? Did your
energy dip as you didn't plan to get food etc...
5 Things you saw others doing
Could you do demonstration next year? Would having a card machine make taking
payments easier? Do I have the right info on my businesses cards? Could I get people
to sign up on databases? Could I use social media more effectively? Did you like a
certain way that someone else displayed their items? Did you admire the way that
other people closed sales?

7. Make a plan for the next event!
After you have thought about the above make a plan for your next event!
Think about the above exercise and make changes where needed. Be brave on social
media and look for more events where you can share your art with the world!
And a bonus one for after the event.......RELAX!
Congratulate yourself on a job well done, pour yourself a gin, and then when you are
ready move onto the next project, piece or event. Festivals like Art in the Park
(#AITP2018) are draining and you need to make sure you recharge the batteries
ready for the next event.
This might initially seem like a lot of work but it truly isn’t and it will be worth it (and
you’ll get used to using social media proactively the more you do it!). Gary will be
walking around helping people with their social media during Art in the Park, so if
you need a hand, flag him down and get his expert help (and offer him some sun
cream for that bonce if he’s looking a little red.......)!
Remember, make noise online and interact with people as much as you can. Use
that hashtag (say it with me now....... #AITP2018) and enjoy the weekend. Art in the
Park is a great chance to increase your brand awareness and we hope this guide will
help you!
See you there!

(PS........This is Gary)

